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OVERSEAS NEWS

Yellow Tail shakes up the US — Yquem sale a nice little earner — Domaine Chandon a winner.

WALLABY WINE WOWS

THE AMERICANS

According to figures recently published by
Impact Databank Review and Forecast, LS
sales of Rivering -based Casella Wines' Yellow
Tarl brand rocketed to US862T million in
05, outstripping all oiher domestic and
imported wines. That accounts for about

3 per cent af the 521 billion Americans
spent on retail wine purchases,

Most wine industry watchers are
familiar with the key events which led 1o
Yellow Tail's stageering success. [n 1969,
dirt-poor Silian immigrant Filippo
Casella starts making wine at his Yenda
property for sale to other Australian
wineries and also for his cine-cutting
coworkers in Crueenstand. Tl'liﬂ:.r yEdrs
later, his son, Tohn, decides to try his luck
at exporting wine to America.

First we see the US launch of Carramsr
Estate brand wines. The release bellyflops.
[n 2000, Casella invests in a graphic-design
package and a new name - Yellow Tail -
launehed mto the U5 in 2001, The quirky
label is the first 1o leature a “critter”, and
displays a lower-case, parenthesized name,
| vellow tail |, projecting a cyvber-speak
image. The blemd of the wine stsell 15
modified to please the pakates of a
gencration raised on sugary soft drinks.

At $3 to 37 a bottle, i fills a price point
largelv ignored by competitors. Casclla’s
second attempt is a Fip-roaring success,
with sales of 500,000 cases in the first vear.

But the unsung hero of Yellow Tail’s
cxtraordinary achievement 1s ¥ ) Licutsch,
Casella’s US distributor, The mantra for
sales success in America'’s hig‘hl}'
fragmented wine market is distribution,
distribution, distribution, Deutzch was
the perfect partner for Casella. When i
signed wp for Yellow Tail, it owned
nationwide market penetration, thanks
o its sucoess with the Duboeaf wing
portfalio. 1t had recenily parted wavs
with Southcorp so had unused sales
capacity. Most importantly, it had
negotiited 50 per cent ownership of
the Yellow Tail Eabel with Casella, thos
ensuring its motivation to succeed.

Some observers believe that Yellow Tail's
sucoess may finally have peaked. But with
new varietals l".u.':inl.'; adlded I'Eﬁll.l-’l:l’]:r’ o the
portfolio and an endorsement from Robert
Parker, the wallaby could make a few more
giant leaps vet,  ANTHONY MANIFOLD
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